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Abstract
The recognition of UNESCO Global Geoparks is growing. UNESCO Global
Geopark de Hondsrug is no different, and that is why ongoing research about
the area, visitors and inhabitants, needs to be continuing development and
necessary for the existence of the park and managing the park in a sustainable
way. This paper contributes to other researches conducted in the UNESCO
Global Geopark and focusses on visitor management. The awareness,
experience, and expectations of visitors are being examined. The purpose of
the research is to design a valid and reliable questionnaire about visitors’
experience in Geopark de Hondsrug that can be done later in 2020 by other
students. To make sure the survey is valid and reliable it was tested first, and a
code book was made to explain how to use the outcomes of the
questionnaire. The questionnaire method is used to conduct this research. The
frameworks of other surveys in researches about Geopark de Hondsrug were
used to finetune the questions in this paper’s questionnaire. SPSS is used to
analyse the outcomes and data. Recommendations are made on how to use
the questionnaire.

•

Aim of research, main issues for investigation, main methods and main
outcomes.

•

3-5 keywords, suggestion: UNESCO Global Geoparks, De Hondsrug,
visitor management, interpretation, experience
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1. Introduction
This research proposal is written to describe the concepts associated with the
UNESCO GLOBAL Geopark de Hondsrug and subsequently using them to
produce a questionnaire. Furthermore, the problem statement chosen for this
research project will be explained and justified. This proposal will give an
overview of what constitutes as a geopark, and the features associated with
it. To further be able to answer the problem statement, visitor management will
be defined and explained, as well as the visitor experience.

1.1 Aim of the research
The research will be conducted at the request of the management of the de
Hondsrug UNESCO GLOBAL Geopark themselves, with the goal of furthering
their visitor management over a time period of two years. Furthermore, it is a
necessity as part of an interregional project with the Terra-vita UNESCO
GLOBAL Geopark. There is a need for continuous information on visitors that will
help the management adapt their strategies to visitor developments. This will
entail creating a valid and reliable research method to gauge motivation as
well as experiences of visitors in the designated area. The chosen method is a
questionnaire made to gather quantitative research on visitor awareness,
experiences, and expectations. A pilot test for the questionnaire will be
conducted in order to test its reliability and validity. The questionnaire will also
be able to give the same sort of information should it be conducted in other
Geoparks. Namely, the Terra-vita UNESCO GLOBAL Geopark around
Osnabrück. For this reason, a complete translation of the questionnaire into
German will be provided. Finally, to be able to analyse the contents retrieved
through the questionnaire, an explanation of SPSS and an associated
codebook will be included. This will provide an easy to follow guide on how to
use the results to gather coherent information.

1.2 Relevance
The research is relevant to collecting data on visitor behaviour in the UNESCO
Global Geopark de Hondsrug. The development a tool to reliably give valid
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data on visitor management purposes is especially important, as it can be used
to give the necessary information over a time period of multiple years. Through
this, the operators of the park be able to use the results as an indicator of what
the visitors require, expect, and experience. This will make it possible to
effectively attract more visitors. Beyond directly serving the UNESCO GLOBAL
Geopark de Hondsrug, the created measuring tool will also prove useful when
analysing visitor management in the TERRA.vita UNESCO GLOBAL Geopark.

1.3 The problem statement
As stated by official representatives of the management, there exists a need
to investigate the awareness visitors in the area. This is due to its nature of being
designated through geological features such as in the soil, something that is
not as immediately apparent as the features of other national parks that
people tend to visit. Another problem as stated, is the lack of people’s
knowledge about the history surrounding the area, as well as a lack of
knowledge about its actual status and significance. It is for this reason, that the
experience of visitors needs to be researched, creating the following problem
statement:
“How do visitors experience the UNESCO Global Geopark de Hondsrug?”
Through this problem statement, a general overview of what the general
experience of individual visitors is, and how this can potentially help future
endeavours in creating suitable visitor management.
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2. Literature review
In this research three concepts will be discussed and elaborated. The first
concept being Geoparks, a definition of Geoparks is given and UNESCO
Global Geopark the Hondsrug will be elaborated. The second concept will be
Visitor Management. Several strategies will be reviewed and the value of
interpretation will be emphasized. Lastly, visitor experience is the third concept.
Experience is defined and how it affects Visitor Management is made clear.

2.1 Geoparks
In this part, the definition of UNESCO and UNESCO Global Geopark will be
given. Furthermore, the function of a UNESCO Global Geopark will be
elaborated. Additional to that, the history of the Geopark De Hondsrug will be
explained.
The United Nations Educational, Scientific and Cultural Organization (UNESCO)
is a worldwide organization that is globally active in education, elimination of
poverty, sustainable development, equality and cultural diversity and
preservation of heritage (UNESCO, 2020). UNESCO was established in 1946 by
20 nations all over the world (Sewell, 2015).
2.1.1 Definition
A Geopark is about unique geological features. UNESCO (2020) defined
UNESCO Global Geoparks as “single, unified geographical areas where sites
and landscapes of international geological significance are managed with a
holistic concept of protection, education and sustainable development”
(UNESCO, Natural Science, environment section) The function of a UNESCO
Geopark is the preservation and education of the important geological
heritage through constantly improving management planning in collaboration
with the local communities (Henriques & Brilha, 2017). By enhancing
recognition among locals, it invigorates the bond with the region and
contributes to the feeling of pride in their area or province (UNESCO, 2020). The
natural and cultural features play an important role in this as well, together with
the geological features, a UNESCO Geopark shows problems society is facing
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such as; climate change and sustainability of resources and aims to educate
its visitors (UNESCO, 2020).
The mix-up of the label UNESCO misinterpreted as a World Heritage Site is
frequently made. Although a UNESCO world heritage site can be part of a
Geopark, the UNESCO label is separately evaluated and awarded (UNESCO,
2020). The difference between the two concepts is that World Heritage Sites
advertises the preservation of natural and cultural sites. And Geoparks
promote the worldwide acknowledgement of the relevance of saving earths
broad geodiversity with the help of residents in the community (UNESCO, 2020).
To become an UNESCO Geopark, one must apply at UNESCO for the status of
a UNESCO Geopark. The process is hard and very strict. There are eight criteria
(see appendix 3) in which a park has to meet, which all include the
involvement of local communities, a sufficient management plan, promoting
awareness for society’s problems and the landscape must be of significant
importance (UNESCO, 2020). The four fundamental features to a UNESCO
Geopark are: the geological heritage of international value, management,
visibility and networking (UNESCO, 2020).
In 1999, the idea arose for a UNESCO label for Geoparks. In 2001, that program
was established (Eder, 2004). The first meeting between the Global Geoparks
Network (GGN) and UNESCO took place in Beijing, China in 2004 (Zouros, 2004).
In 2004, the GGN started with 77 Geoparks in 25 countries. Today, there are 147
UNESCO Global Geoparks in 41 nations (UNESCO, 2020).
2.1.2 Geopark de Hondsrug
In 2015 Geopark de Hondsrug received the UNESCO status (De Hondsrug, n.d.).
The characteristics of the park are unique and one of a kind within Europe.
Worldwide there is one equivalent, Dubawnt in Canada (Nauta & Bregman,
2013). These are the only two ‘terrestrial ice currents’ that were partly created
by a glacial lake breaking through (Nauta & Bergman, 2013). The ridges
formed when the ice underneath started moving in the opposite direction
(Stoffelen, Groote, Meijles & Weitkamp, 2019). This is one of the reasons why
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Geopark De Hondsrug became a UNESCO Geopark. The other reasons are
that the landscape is influenced by cultural developments during the centuries
(UNESCO, 2020; De Hondsrug, n.d.) and the ongoing archaeology is visible (De
Hondsrug, n.d.).
The Hondsrug area covers the biggest part of the northern and eastern parts
of the province Drenthe (De Hondsrug, n.d.). The size of the biggest Hondsrug
ridge is around 70 kilometres long and 3 to 4 kilometres wide (Boys, 2012). The
highest point of the Hondsrug is around 20 meters above sea level (Stoffelen,
et al., 2019). The first signs of human liveliness are dated around 5000 BP
(Bregman., et al).
The reason why UNESCO Global Geopark de Hondsrug is of the unique
landscape; formed by the meltwater in the Saalian ice age, arose by caving
ice streams of a lake (Bregman., et al). The ongoing research within the
geopark is necessary to discern more of geoheritage (De Hondsrug, n.d.). That
knowledge is useful for protection, education, and preservation for future
generations.
To summarize, a UNESCO labelled geopark is a geopark that educates its
visitors, consisting of unique and significant geological features, with a
sufficient management plan and clear vision for the future.

2.2

Visitor management

The following paragraph includes a definition of visitor management as well as
different strategies for successful visitor management and an importance of
interpretation.
Since it is crucial for a geopark to provide its visitors a healthy environment,
educational activities and support sustainability and local development,
Geoparks also need to increase the awareness of tourists on Geoparks, its
heritage, and the wise use of the earth (Nowlan, Bobrowsky, & Clague, 2004,
p. 173). In order to find the balance between visitors’ needs and Geoparks’
objectives, such sites must be well managed (Kerkvliet & Nowell, 2000). Besides,
managing visitors is the key factor of the impact control not only environmental
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but also socio-cultural and economic impacts (Pearce,1989; Hall & McArthur,
1996). Plus, investing in visitor management development can bring worthy
income in later stages (Fielden & Jokilehto, 1993). In fact, visitor management
is defined as a managerial action concerned with the preservation of
Geopark’s resources towards continuous improvement of visitors’ experience
(Eagles, Halpenny, Moisey, & McCool, 2007, p. 97). The visitor management is,
therefore, to control visitor pressure, reduce negative impacts, but it also
includes simple management issues such as controlling parking, avoidance of
self-styled guides and ensuring the professionally trained ones, elimination of
illegal souvenir sellers or beggars irritating the visitors (Shackley, 1998).
Additionally, basic services as trash bins, bathrooms, and fulfilment of elderly
and disabled visitors’ needs are a priority when working towards sustainable
visitor management. Similarly, ‘Maintaining the Balance’ produced by the
English Tourist Board published in 1991, highlights three key elements of visitor
management (ETB, 1991, p. 56):
1. Controlling the visitor pressure by limiting visitor number corresponding
the carrying capacity or spreading visitors thorough the year
2. Adapting resources in a way to keep them sustainable and avoid
damage by the number of visitors
3. Modifying visitor behavior.
According to Mason (2003), the importance of lessening the impact of
resources has been increasing in the last two decades also mainly because of
the effects of mass tourism. In fact, he also assumed that tourists either
knowingly or unwillingly develop a negative effect on the environment. Many
authors are highlighting that tourists are always damaging tourism resources,
regardless they want to or not (Mason, 2002). In addition, these can be seen in
the table (see Table 1) developed by Shackley (2001). Important to realize,
that this table presents not only the negative effects but also the processes
that have led to these effects (Shackley, 2001).
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Table 1: Negative impacts of visitors (Shackley, 1998).

Lastly, when it comes to modification of visitor behavior, Kuo (2002) divides
visitor management strategies into two categories (see appendix 4: Figure 1)
‘hard’, which involves monitoring strategies that are also sub-divided into
economic, physical, and regulatory, while the ‘soft’ strategies stand for
interpretation and educational forms of strategies (Kuo, 2002). In addition, the
ETB (1991) published the following suggestions on how visitor behavior can be
managed (ETB, 1991, p. 56):
-

Ensure general information provision (for example through marketing);

-

Promotion to spread the loads during the off-season;

-

Promote alternative visit sites;

-

Attract only specific types of visitors (Niche marketing);

-

Use signs, information centers/points/boards;

-

Use codes of conduct to enable the interpretation process.

To explain these suggestions differently, the ETB suggests modifying the
behavior thorough educational processes. To enumerate, marketing specific
information, the use of signs and codes of conduct, interpretation, all of these
are direct or indirect educational processes (Mason, 2002).

2.3 Interpretation
Moving on, educational processes in visitor behaviour are also mentioned by
other authors too. One of the first ones was Tilden (1957), who suggests that
educational processes involving objects, media, and experience can be also
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named as interpretation. According to Prentice (1995), the purpose of
interpretation is to communicate with visitors in order to acknowledge them
with the importance of the site, and appropriate attitude when visiting. As a
result, interpretation helps to ensure satisfying experiences (Prentice, 1995).
Further, Cable and Beck (2011), suggest interpretation as a different form of
tourist management and is not the same as marketing, formal education and
information provision. The authors believe it is important to realize the
difference between interpretation and other types of visitor management, so
they highlighted the factors that are only applied in interpretation (Barrow,
n.d., p. 31):
-

The interpretation must be informal and entertaining because the visitors
are there during their leisure time;

-

The purpose of interpretation in Geoparks is to make visitors enjoy and
educate them, but entertainingly;

-

This process also aims to encourage visitor’s appreciation and make
them aware of the importance of conservation, processes, and activities
which take place in the site.

In other words, interpretation is not a form of visitor management which
explains the story of the Geopark and the why and how remarkable it is, but it
guides visitor where to go and what to see. Important to mention, that
interpretation can also be in for of service, for example, visitor centre,
exhibition, publication, route, museum demonstrations, website, and guided
excursion (Cable & Beck, 2011). Moving on, interpretation is distributed in a
variety of different ways and formats, such as books, maps, signs, etc.
Additionally, any kind of word is also interpretation, regardless of written or
spoken it is (for example tour guides) (Weiler & Hamm, 2001). The way visitors
react and receive interpretation, can be divided into two modes: mindless
which is characterized as passive behavior as well as little or no interest, and
mindful, which involves active processing and active involvement (Moscardo,
1996).
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To summarize, visitor management in Geoparks is highly important in order to
ensure the satisfying experience of the visitors and potential visitors.

2.4 Visitors’ Experience
This chapter defines visitor experience, it is also explained how the visitor
experience is formed, and which influence visitor management can have on
the experience. It is important to know how the visitor experience is formed,
because it provides useful information for the survey.
Visitor experience research is a term used in specific market research that is
focused on the experience of visitors. It focusses on satisfaction, likelihood to
recommend to friends/family, and specific parts of the attraction. Taylor. P,
Frost. W & Laing. J, (2017) stated that the visitor experience can be managed
in all stages of the experience, from the initiating point to the reflecting of the
visitor as seen in appendix 4, figure 2.
According to Packer & Ballantyne (2016), visitor experience is an individual’s
immediate or ongoing, subjective and personal response to an activity, setting,
or event outside of their usual environment. They also state that it is important
to focus on visitor experiences in visitor research on behalf of visitor
management. For example, because it gives attention to the most important
details of visitors’ experience.
Understanding the satisfaction in visitor experience is a key component to
predict the visitor retention, since it includes perceived reality and the
expectation of experience (Wafi, Chiu, & Kayat, 2017). Sheng and Chen (2013
identified different kinds of interaction such as tourist brochures, virtual
experiences, advertising effects and education. They suggest that the visitor
experience expectations are outputs of interaction between visitors and visitor
management before the trips. They identified different kinds of interaction such
as; tourist brochures, virtual experiences, advertising effects and education.
McCool (2006) created a simplified model that explains the visitor experience
production process. It shows that the visitor experience or the assessment of an
experience starts with the expectations of a visitor. Next, the setting of
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attributes that are encountered during a visit are then interpreted and
evaluated by the visitor. This all results in the visitor’s assessment of the
experience. They add to it that the expectation can be mutated during the
actual interaction phase since expectations may have been poorly formed
due to lack of being informed. The model can be found in Appendix 4, figure
3.
In conclusion, visitor experience research is market research that focusses on
the details of a visitor’s experience. The visitor experience is therefore more
informative than simply measuring satisfaction. Key components of visitor
experience are the expectations, interaction phase and the interpretation of
the visitor.

3. Methodology
Aiming to develop a valid and reliable measurement instrument (questionnaire
in this case), the following chapter not only explains the applied research but
also includes the conceptual framework, justification and relevance of each
research question, chosen methods and analysis procedures. In addition, the
population, sample size as well as the chosen type of sampling are defined
and detailly explained. Lastly, reliability and validity are proven, plus, ethics
and the privacy statement as well as limitations are presented.
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3.1 Conceptual framework

Figure 4: Conceptual model: Visitors’ experience at a Geopark

The conceptual model as seen above (figure 4) shows some of the core
concepts associated with the research. The visitor demographics influence
visitor experience, visitor awareness, visitor interpretation as well as a suitable
visitor management measure. The overlap between the individual themes
signifies

the

connection

between

them.

Awareness

influences

the

interpretation of what is experienced in the park, while the visitors’
interpretation defines what a fitting visitor management measure can be.
These then directly influence the experience of the visitors, which also ties to
the awareness surrounding the area, as the experience changes how much of
an awareness exists.

3.2 Research questions
To start with, this paragraph deals with the research questions and justification
of these. In fact, these have been developed corresponding to the concepts
of the literature review and aims to guide the process as well as helps to find
answer to the problem statement (How do visitors experience the visitor
management in UNESCO Geoparks?). The developed research questions are
as follows:
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1. What are the visitor expectations for visiting the UNESCO geopark?
This research question is focused on the expectations of visitors and aims
to identify how visitors think about UNESCO geoparks before visiting. It is
important to identify added value in having UNESCO status. It will also
identify if visitors are aware of other geoparks.
2. Which visitor management attributes do visitors encounter?
This

research

question

focusses

on

which

attributes

of

visitor

management are encountered and how they are experienced by the
visitor. The most important outcome of this question should be if these
attributes are sufficient.
3. How do visitors experience the visit in the Geopark de Hondsrug?
This particular question aims to understand the overall experience of a
visitor by examining his/her expectations and the complete rating of
experience of the perceived service (visiting the Geopark in this case).
In general, these research questions benefits understanding the motives
behind each concept which later on helps to answer the problem statement.

3.3 Methods and techniques
As for the method when creating a questionnaire, an analysis of previous
questionnaires which have been conducted will be made to further improve
on them and fit them to the area. One of these is the questionnaire performed
in the UNESCO GLOBAL Geopark Terravita by the university of Osnabrück,
focusing on more economic factors but giving a good overview of the general
structure. The data that will be sought to be collected is quantitative data, and
questions will be structured in a way that they can give easy-to-analyse
answers with clear values as answers. By looking at these questionnaires and
figure out what is needed, a preliminary questionnaire will be created. This will
then go through a pilot test in the area of the UNESCO GLOBAL Geopark de
Hondsrug. The questions will be formulated in a way that they do not
concentrate on current conditions such as seasonality, as they will also be able
to provide the necessary data at any time of the year, as well as throughout
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multiple years. Additionally, the results of the pilot test will be applied to SPSS,
in the process determining the ideal way to represent the collected data. Using
this pilot test data, a codebook will be created to provide to future uses of the
questionnaire. The questionnaire is given to a total of 20 people to make sure
the questions can be clearly understood by visitors.

3.4 Population, Sample size, and Sampling method
In the following, the population, sample size, and sampling method are
presented, and explained. According to Veal (2006), the population
represents the target group of a project while the sample includes all the
representatives of the selected population (Veal, 2006).
Firstly, the population for this research project includes national and
international visitors of the Geopark de Hondsrug. According to (C. Posthumus,
personal communication, February 26, 2020) the Geopark has received
180.000 visitors in the year of 2019. However, it is also hard to measure the exact
number of visitors since the Geopark has no entrance portals or fees. Even so,
since the visitor number is approximately 180.000 a year, the sample size is 384.
Such a sample size reduces the possibility of bias because of different
outcomes and provides a confidence interval of -/+ 5% while the confidence
level is 95%. Similarly, Veal (2006) ensures that such sample size ensures validity,
of the research and representativity of the conclusions (Veal, 2006).
Moving on, the primary research is applied to gather information of the visitors
of their experience in the Geopark. In order to measure the experience of the
visitors, and gather reliable and valid outcomes, such a tool as semi-structured
surveys can be used. According to Groves, et al. (2009), a survey can be
defined as a research method used for collecting data from a specific group
of respondents to gain information and insights on various topics of interest.
However, the following challenges can decrease the validity and reliability of
the research (Groves, et al., 2009):
− Identifying and selecting potential sample members,
− Contacting sampled individuals and collecting data,
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− Evaluating the questionnaire questions,
− Selecting the setting of collecting responses,
− Training and supervising interviewers,
− Checking data for accuracy and consistency,
− Missing or failing one of the components results in a survey that is either
not reliable or not valid.
Nonetheless, the convenience sampling method is applied for the developed
questionnaires (see appendix 7). To explain, the convenience sampling is a
non-probability sampling method and helps when there are only a few
members of the population conveniently available who becomes the sample.
This specific sampling method has been chosen as this research is not focusing
on any demographic of participants as this has no influence on the outcome
since the focus is on general experience.

3.5 Validity and reliability
The concepts of validity and reliability have been defined by Veal (2011), who
states them to be vital for successfully answering a problem statement in
research. Validity refers to the ability of the research method to be able to
successfully obtain data relevant to answering the problem statement. It is
therefore imperative that the questions are structured in a way that they
clearly convey to the recipients of the questionnaire what the question wants
to find out. Reliability instead refers to the repeatability of a research method,
and its ability to produce the same results when it is done again at a different
point in time (Veal, 2011). To ensure this, questions must not be influenced by
short-term trends or factors such as seasonality and must be relevant at all
times to an area with these features (Veal, 2011).
In order to meet both conditions, a pilot test will be conducted with the
questionnaire. Through this, the content of what recipients answered can be
analysed, and if the results are of use when looking at the questions this
research poses. Similarly, it will be used to check if the questions show any bias
towards the current time at which it was conducted, as it will be conducted
again in the future under different conditions. Additionally, with a research
14

method like questionnaires out to gather quantitative data, it can be ensured
that bias will exclusively occur during the creation of the questions, and the
actual collection of data will be able to proceed with little influence from the
observers. Since the creation of the questionnaire was done with inspiration taken
from other, similar questionnaires, this ensures that the questions have also previously
been shown to give good results.

3.6 Ethics
This subchapter explains the theory of ethics and is applied to the conducted
research.
To start with, Veal (2006) believes that ethics in research are as important as in
daily life. Therefore, suggests that ethics in research are involved when it comes
to analysis of the outcomes provided by humans. In this case, plagiarism and
honesty must be considered to avoid harming the participants of the research
(Veal, 2006). Considering this specific research project, the collected data of
participants is confidential and private, besides, the results are not published
or revealed. Further, the codes of ethics suggest that the individuals have to
decide whether they want to participate in the research or not on their own
choice (Veal, 2006). In order to fulfil the code of ethics, individuals are kindly
asked to participate and are not forced to do so by any means. Plus, children
below the age of 16 years old are not allowed to fill in the questionnaire. Lastly,
based on the research subjects, the statement of agreement is a crucial part
of research (Veal, 2006). On the other hand, this cannot be applied to this
particular project since this research does not include experimental objectives,
so there is no harm for the participants.
All things considered, this research has applied the codes of ethics with the
purpose to avoid harming the respondents by conducting the research in an
anonymous way, and kindly asking to participate. Therefore, since the
research is non-experimental, the informed agreement is not needed.
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3.7 Limitations
Some of the limitations for this research would primarily occur when
conducting of the research with questionnaires. To enumerate, poor weather
could occur and cause less people to answer the questionnaires as they are
in a rush to get home. Plus, even so that due to the current situation of COVID2019 there might be more visitors in the Geopark, however, ensuring
researchers and respondents health safety, researchers are not able to
conduct the research. On the other hand, the research is pilot tested in order
to draw conclusions and provide recommendations for further research.
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4. Research results & Analysis
This chapter explains the results of the research and shows an example analysis
using the data gathered during the piloting.
The result of the research is the survey that was created in the previous
chapters. The methodology including the conceptual framework, research
questions, methods & techniques, validity & reliability and limitations of the
research defending the quality of the survey. The survey includes a
questionnaire of 28 questions, an instruction on how to deliver the
questionnaire, and a SPSS Codebook that is used to analyse the gathered data
(Including instructions on how to use this book).

Analysis
In the next part of the chapter, the example analysis of the data gathered
during the pilot phase is used to answer the research questions.
To start with, the first research question (“What is a visitor’s expectation when
visiting the Hondsrug UNESCO Geopark”) eight questionnaire questions were
asked. When asked what the main motivation was to visit the UNESCO Global
Geopark 65% of the respondents answered that their main reason to visit the
Hondsrug was because of the nature in the park. 20% stated their main reason
was recreational, 10% visited family and only 5% visited the Hondsrug because
of cultural reasons (table 1). A cross table was made to show the main
motivation linked to gender (table 2). Natural reasons to visit the park was most
popular among males (63.3%) followed by recreational (27.3%) and 9.1% of the
males visited family within the Global Geopark. Similarly, among females’
natural reasons were the most given (66.7%). Recreational, visiting family and
cultural reasons were all the same with 11.1%. Another cross table was made
of the main motivation in correlation with age (table 3). The respondents under
18 stated their main reason was recreational, 100%. Within the age group of
19-25, the most answered reason to visit the Hondsrug was natural reasons,
66.7% stated nature as their main motivation. 22.% answered recreational and
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11.1%. Respondents in the age group 26-32 50.0% stated nature as their main
motivation and 50.0 stated visiting family as a main reason to visit. Among the
respondents of 40 to 46, 100% had as their main reason to visit the nature in the
Hondsrug. Lastly, within age-group of 46-52 66.7% answered nature as their
main motivation and 33.3% answered recreational.
The question if the respondents knew the Hondsrug is part of UNESCO Global
Geoparks before their visits (table 4) 65% answered yes. 30% answered no and
5% answered not sure. Therefore, it can be stated that most of the respondents
are aware of the UNESCO Global Geopark status of the Hondsrug and 35% is
still unaware of the UNESCO status. Correlated is the question; “Are you visiting
the Hondsrug because it is a part of UNESCO?” (table 5) 95% answered no,
and 5% answered partly. None of the respondents answered yes to the
question. For that reason, it can be stated no one visits the Hondsrug because
it is part of UNESCO Global Geoparks.
For the next question; How many times have you visited the Hondsrug? (table
6) 75% replied that they are local. 15% stated they visited the Hondsrug twice
and 10% visited the Hondsrug for the first time. Hence, most people who filled
in the questionnaire are locals. The popularity of the label UNESCO Global
Geopark is measured in the question “Do you know any other UNESCO Global
Geoparks?” (table 7) in which 70% responded with no. 25% reacted with not
sure and only 5% knew other Geoparks. Because of this reason, it can be stated
that the popularity of other UNESCO Global Geoparks among the respondents
is not big 95% does not know other Geoparks. Surprisingly, to the question “Are
you familiar with Terra Vita UNESCO Geopark?” (table 8) only 20% of the
respondents answered no. 40% of the respondents was ‘not sure’ and the other
40% replied yes to the question. It can be said, with caution, that UNESCO is
not linked to Geoparks.
Moving on to the second research question (“Which visitor management
attributes do visitors encounter?”), visitors were asked five questions, related to
the visitor management attributes. Starting with the first one which aimed to
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identify what is the main source of information for the visitors, 60% of the
respondents claimed that the main source for information is recommendations
from friends and family members (Table 1). In addition, 35% chose ‘social
media’ as their main source, while only 5% of the respondents chose tourist
information point which shows that the tourist information point in the area is
either not well developed or not helpful for the visitors. On the other hand, the
researchers observed the tourist information point at the location, and they
could not identify any negative aspects of why the tourism information point
should not be helpful. In such a case, it is recommended to investigate the
tourist information point further, but more about that it is explained in the
recommendations section. Furthermore, it is also interesting to identify the main
sources of information per age group so the visitor profile can be understood
more. As it is visible in table 2, the majority of the respondents who gather
information from their friends and family members belong to the age groups
19-25years old (25%) and 46-52years old and results (25%). Another key point is
that social media is used more often for the age group of 19-25years old
(71.4%) and is followed by the 26-32years old (14.3%). This highlights that
different information sources should be provided for different age groups as
younger people tend to use social media platforms more often compared to
older people. Nevertheless, in order to test the eventual relationship between
the variables, the Chi-square test was created (Table 3). Therefore, the table
helps to identify that there is no significant difference between the variables
(Chi2 = 2.847; df = 2; p = 0.241).
Continuing, the next question asked the respondents to choose the social
media platforms they use to get information about the visiting location
(multiple responses were possible). Unfortunately, even though it was indicated
to skip the question if in the previous respondents did not choose ‘social media’
as their main source of information, respondents answered it anyways. In this
case, the researchers realized that the question needs to be adjusted, but this
is explained further in the recommendations part. Anyways, as can be seen in
table 4, the main social media platform the respondents used to get
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information about the area is the website of de Hondsrug (36.8%) which is then
followed by Facebook (26.3%), while Instagram and TripAdvisor were the least
chosen options (21.1% and 15.8% respectively).
Continuing with information, it was interesting to study if respondents would like
to get more information in de Hondsrug about other Geoparks. In fact, the
information about other Geoparks is one of the interactive exhibitions de
Hondsrug offers to see on the site. Even so, as can be seen in table 5, 80% of
the respondents expected to get more information about other Geoparks, 10%
of them claimed they would not expect, and 5% were not sure. Under those
circumstances, it is highly suggested to think of ways of giving more information
for the visitors about other Geoparks. In order to understand the visitors better,
a cross-table (Table 6) was created. When looking at those who expected to
get more information about other Geoparks (chose ‘yes’ in question 17), it
seems that men expected to get more information about other Geoparks
(56.3%) than women (43.8%). Which highlights that it is important to understand
the visitor profile even better because needs and expectations fluctuate per
gender.
As was suggested by literature from the primary research it is crucial to ensure
the heathy environment, clear information and guidelines (including the signs
for finding the way) for the visitors, finding a balance for the visitor pressure to
ensure a pleasant atmosphere, and the visibility of basic services. How these
are managed in de Hondsrug, was tested with another three questions of
which results can be seen in table 7, 8, & 9. Starting with whether visitors think
they are well guided and are able to find their way in the area, the results are
significantly positive as 95% of the respondents chose option ‘yes’ while only
5% remain unsure (Table 7). Further, another question asked for visitors’ opinion
whether some of the sites are too busy or not, the majority of the respondents
(45%) claimed that it was not too busy, 20% were not sure, however, 25%
claimed that it was too busy (Table 8). However, even though the next question
asked to specify what they were missing, no one of the respondents left an
answer to this question. Therefore, in such a case, it is recommended to do a
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further investigation if the issue of visitor pressure is really a problem in the area.
Lastly, when it comes to the basic services, 80% of the respondents did not miss
any basic services at all, and 15% remain unsure, on the other hand, no one of
the respondents missed any basic services which is definitely a positive thing
for the de Hondsrug Geopark (Table 9).
Generally speaking, visitor management and interpretation are quite well
developed.

The

sources

for

information

visitors

usually

use

are

recommendations from friends and family members as well as social media
sites of which the most popular appeared to be the de Hondsrug website itself
and Facebook. However, the tourism information points did not result in high
interest. Plus, it is highly expected to get more information in de Hondsrug
about other Geoparks too. Furthermore, the results show that the majority of
respondents are able to easily find their way in the area, and do not miss any
basic services. Even so almost half of the respondents did not think it was too
busy in the area, there were still some individuals who thought it was too busy.
After this analysis, it became clear that visitor management is well developed
but might need some improvements, which are presented in the
recommendations part.
In order to answer the third research questions (“What is a visitor’s experience
when visiting the Hondsrug UNESCO Geopark”) six questionnaire questions
were asked. When asked how the visitor rated his/her experience on a scale
of 1 to 5, 13 out of 20 respondents rated their experience 5 stars, 6 rated it 4
stars and one rated it three stars. (APPENDIX 10) As a result, it can be stated
that the visitors of the park on average have a good experience. This can be
due to the fact that 95% of the visitors think that it is not too busy, which is often
considered to be positive. Also,
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5. Conclusions & Recommendations
This chapter sums up the research and goes over some recommendations
based on the pilot results and how the survey is best conducted. Taking the
previous analysis into account, there have also been some adjustments to the
questions. Namely for question 16: Before the change it was indicated that this
question should be skipped in case the previous one (What is the main source
of information about the Hondsrug for you?) had a different answer than
‘social media’. However, one of the reasons the researchers realized that this
question should be reformed is because the questions was answered by all the
respondents, even so ‘social media’ in the previous question was chosen only
by seven respondents. Another reason is that social media is playing a huge
role in decision making, and even so it is not chosen as the main motivation,
the respondents might have used social media to inform themselves about the
visiting area. Social media is also widely used and a modern necessity in
targeting customers, so looking into which ones are the most prolific among
the target groups is recommendable, regardless of what other sources they
used to gather information. Therefore, the question should be reformed to the
following: “If you used social media to get information before visiting the site,
which platforms were you using? (Multiple answers possible). If not, you can
skip the question”.
The pilot questionnaire is more geared towards improving the questionnaire
and gathering information about respondents’ understanding of them, not
representative of the results a fully-fledged survey would yield. While this is the
case, there are some observable trends that already imply areas that can be
improved on. Namely the fact that a vast majority of respondents do not state
the UNESCO Global Geopark status as part of the reason to visit. Improvements
on this can be made to further emphasize on the importance and prominence
of this fact. Another improvement could be done in terms of awareness, as
despite the majority of respondents being from the area, about a third was not
aware of the UNESCO Global Geopark designation. With the majority of
respondents visiting the area for nature or recreation, this could be an aspect
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to focus on when promoting the park, as well as an attempt to promote historic
and cultural features more. The main sources of information being friends and
family as well as recommendation shows that most guests like to inform
themselves in advance and supplying information about the park preemptively is a successful strategy. Providing a good stream of information
online is therefore valuable.
However, these are just some preliminary recommendations that cannot
replace a full-scale survey carried out with the right sample. They are, however,
things to keep in mind when analysing the results of future surveys, as they are
already of interest on such a small scale. Using the answers from the questions
asking the age as well as the sources of information, one can also compare
them to observe a correlation between which channels are best at reaching
certain age groups. Similarly, one can use the results about information sources
and compare them to questions about UNESCO Global Geoparks to see which
sources are good at explaining the importance, status, and network of Global
Geoparks. This will also determine how high the awareness is among guests
that use different information sources, and which sources can be looked into
on how to convey this information better. The motivation for visiting can also
be compared to age groups and information sources respectively, to see on
which age groups one should focus with different offers in the area, as well as
where the visitors with different types of motivation get their information from.
Due to the outbreak of COVID-19, it is advisable to conduct the survey when
public worries about the situation have disappeared and travel is
commonplace again. While the exact details about this are currently
unknown, it is advisable to wait for a few weeks after the situation has officially
ended so society has returned to a normal routine. This will result in information
based on what is a regular day, and not an abnormality caused by the crisis.

23

Bibliography

Barrow, G. C. (n.d.). Interpretation Planning and its Role in Sus- tainable Tourism and Visitor
Management at Geoheritage Sites. Manchester: UK.
Boys, B. (2012). Sustainable economic development: issue framing and opportunities for the
Hondsrug Geopark. Illinois: University of Illinois Urbana Champaign.
Bregman, E. P., Smith, F. W., Luse, L., Bakker, M., Pierik, H. J., & Cohen, K. M. (N.D). Geological
Survey of the hondsrug megaflute, Drenthe, The Netherlands: Base of a unique new
European Geopark. Drenthe.
Cable, T., & Beck, L. (2011). The Gifts of Interpretation, Fifteen Guiding Principles for
interpreting Nature and Culture. Illinois: Sagamore Publishing.
De Hondsrug. (n.d.). De Hondsrug Geopark. Retrieved March 2020, from De Hondsrug
UNESCO Global Geopark: https://www.dehondsrug.nl/de-hondsrug-geopark/unescoglobal-geoparken/
Eagles, P., Halpenny, E., Moisey, R., & McCool, S. (2007). Tourism in national parks and
protected areas. Wallingford: CABI Publishing.
Eder, W. (2008). Geoparks - promotion of earth sciences through geoheritage conservation,
education and tourism. Journal of Geological Society of India, 149-154.
ETB. (1991). Tourism the Environment: Maintaining the Balance. London: Department of
Employment/Ministry of Environment/English Tourist Board.
Feilden, B., & Jokilehto, J. (1993). Management Guidelines for World Heritage Sites. Rome:
ICCROM.
Groves, R., Fowler, F. J., Couper, M. P., Lepkowski, J., Singer, E., & Tourangeau, R. (2009).
Survey Methodology. New Jersey: John Wiley & Sons, Inc.
Henriques, M. H., & Brilha, J. B. (2017). UNESCO Global Geoparks: A strategy towards global
understanding and sustainability.
Kerkvliet, J., & Nowell, C. (2000). Tool for recreation management in parks: The case of the
greater Yellowstone's blue ribbon fishery. Ecological Economics, 89-100.
Koens, K., Postma, A., & Papp, B. (2018). Is Overtourism Overused? Understanding the Impact
of Tourism in a City Context. Sustainability, -.
KUO, I.-L. (2002). The effectiveness of environmental interpretation at resource-sensitive
tourism destinations, International Journal of Tourism Research. International Journal of
Tourism Research, 87-101.
Mason, P. (2002). Education and regulation for visitor management. Carrying Capacity and
Protected Area Management. Greece: World Wide Fund for Nature.
Mason, P. (2003). Why is the visitor always guilty untill proven innocent. Centre for Tourism
Research. London: London Metropolitan University.
McCool, S. F. (2006). Managing for visitor experiences in protected areas: promising
opportunities and fundamental challenges. The visitor experience challenge, 3-9.
Moscardo, G. (1996). Mindful visitors: heritage and tourism. Annals of Tourism Research, 367397.
Nauta, A., & Bregman, E. (2013). Onderzoek naar de hondsrug. GEA, 75-76.

24

Nowlan, G., & al, e. (2004). Protection of geological heritage: A North American perspective
on Geoparks. Episodes-Newsmagazine of the International Union of Geological
Sciences, 172-176.
Packer, J., & Ballantyne, R. (2016). Conceptualizing the Visitor Experience: A Review of
Literature and Development of a Multifaceted Model. Visitor Studies, 128-143.
Sewell, J. P. (2015). Unesco and world politics: Engaging in international relations. Princeton
University Press.
Shackley, M. (1998). Visitor management. Case studies from World Heritage Sites.
Nottingham: Centre for Tourism and Visitor Management.
Sheng, C.-W., & Chen, M.-C. (2013). Tourist experience expectations: Questionnaire
development and text narrative analysis. International Journal of Culture Tourism and
Hospitality Research, 93-104.
Stoffelen, A., Groote, P., Meijles, E., & Weitkamp, G. (2019). Geoparks and territorial identity: A
study of the spatial affinity of inhabitants with the UNESCO Geopark de Hondstug,.
Applied geography, 1-10.
Taylor, P., Frost, W., & Jennifer, L. (2017). Meeting the Challenge of Managing Visitor
Experiences at Tourism Attractions. CAB International 2017. Visitor Management in
Tourism Destinations, 22-32.
Tilden, F. (1957). Interpreting Our Heritage. North Carolina: Chapel Hill, NC.
Tubb, K. N. (2003). An evaluation of the effectiveness of interpretation within Dartmoor
National Park in reaching the goals of sustainable tourism development. Journal of
Sustainable Tourism, 476-498.
UNESCO. (n.d.). Retrieved 2020, from https://en.unesco.org/
Veal, A. J. (2011). Research methods for leisure & tourism, (4th. Ed.). Harlow, UK: Prentice Hall .
Wafi, A., Chiu, L., & Kayat, K. (2017). Factors influence visitor's experience in a small-scale
sports event. Journal of Tourism, Hospitality and Environment Management, 01-12.
Weiler, B., & Ham, S. (2001). Tour guides and interpretation, in: D. Weaver. Encyclopedia of
Ecotourism, 549-563.
Yan, W. A. (2010). A study on Tourism Interpretation System FORCOM of Geo-Park. Journal of
iuzhou Vocational & Technical College, 19-24.
Zouros, N. (2004). The European Geoparks Network: Geological Heritage Protection and
Local Development. Episodes, 165-171.

25

Appendix
Appendix 1. Project Plan
Resources

Responsible? When?

Who?

Where?

Research fieldtrip

Researchers

Week 4

All

Hunebedcentrum

Surveys

Supervisor,

Week 4 & 5 All

Hunebedcentrum,

researchers
Pilot

testing

the Researchers

Drentse AA
Week 6 & 7 All

Home

Week 8

NHL Stenden

questionnaire and
creating the code
book
Conference

Researchers

Mark

Appendix 2. Gantt Chart

Week 1 Week 2 Week 3 Week 4 Week 5 Week 6 Week 7 Week 8 Week 9

Project Brief

x

General overview
Stakeholders
Critical Success
Factors
Proposal

x

Draft Proposal

x

Proposal Introduction
Proposal Literature
Review
LR: Concept
Visitor Management
LR: Concept Geopark
LR:
Concept Measurement
tool
Proposal
Methodology
Proposal Project Plan
Research Report
Draft Report

x
x
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Abstract
Introduction
Literature Review
Methodology
Results
Findings
Analysing results
Conclusions
Recommendations
Field research
Manual making
Video/vlog
Meetings peers
Conference

x

Visit to Geopark
Meetings Supervisor
Feedback Peers
Student Led
Workshop
SLW Preparation
SLW Objectives
SLW Workshop Plan
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Appendix 3. UNESCO criteria
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Appendix 4. Figures
Figure 1: Hard and soft visitor management strategies

Source: Based on Kuo, I-L. (2002) The effectiveness of environmental interpretation at
resource-sensitive tourism destinations, International Journal of Tourism Research,
4(2), pp. 87–101.
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Figure 2: Visitor experience journey and management stages

Source: Wafi, A., Chiu, L., & Kayat, K. (2017). Factors influence visitor's experience in a
small-scale sports event. Journal of Tourism, Hospitality and Environment
Management, 01-12.
Figure 3: Simplified model of Visitor Experience Production Process

Source: McCool, S. F. (2006). Managing for visitor experiences in protected areas:
promising opportunities and fundamental challenges. The visitor experience
challenge, 3-9.
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Figure 4: Conceptual model: Visitors’ experience at a Geopark

Table 1: Negative impacts of visitors.

Source: Based on Shackley, M., (1998). Visitor Management. Case Studies from World
Heritage Sites. Centre for Tourism and Visitor Management. Nottingham Trent
University.
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Appendix 5: Research Matrix
Topic: The assessment of visitors’ experience in the Global UNESCO Geopark de Hondsrug.
Problem statement: How do visitors experience the Global UNESCO Geopark de Hondsrug?
Topic in
Literature
review
Global
UNESCO
Geoparks

Explanation and
Concepts
relevance of each
concept
Visitors’
The function of
knowledge
a geopark is to
about Global educate the visitors
UNESCO
about heritage,
Geoparks
history and
sustainability, work
together with locals
towards a sustainable
collaboration and
preserve the
geoheritage of the
area.
Relevant to
examine the value of
current
developments of the
geopark in order to
measure the
demand.

Visitor
Visitors’
Management experience of
the visitor
management
in the
Geopark

It is a
managerial action
working towards the
preservation and
improvement of
geopark in order to
satisfy clients;
Visitor
management helps
to reach the balance
between visitors’
needs and the
geopark’s objectives;
Helps to
control
environmental, sociocultural and
environmental
impacts;
Relevant for
assessment of visitors’
experience regarding

Research
question

How do
visitors
experience
the visit in the
Geopark de
Hondsrug?

Information
needed
Frequency of
visiting national
parks
Opinion on how
well developed
the de
Hondsrug
Geopark is.
Importance of
UNESCO label

Research
method
Quantitative
research
Fully
structured
questionnaires
Population: all
the visitors in
de Hondsrug
Geopark:
180.000
Sample size:
384

Evaluation of
visitor
management management
in general,
attributes do
visibility of signs
visitors
and guidelines,

Which visitor

Sampling
method:
convenience
sampling

encounter?
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the visitor
management
Interpretation

Visitor
experience of
Interpretation
in the
Geopark

Interpretation
is a form of
educational
communication with
visitors which aims to
guide them in order
to satisfy their
experience
Relevant for
assessment of visitors’
experience regarding
interpretation

Visitors’
experience
and its
components

Visitors’
opinion of
their
experience
while visiting
the Geopark

- It is the output
of the function the
Geopark has for its
visitors and is therefore
crucial for the
research.
Relevant to
understand the
experience and its
components as well
as how it is affected
by the visitor
management in the
Geopark.

Assessment of
educational
communication
processes, and
to what extend
the
interpretation is
well
established.

What are the How do visitors
experience the
visitor
Geopark de
Hondsrug
expectations
for visiting the
UNESCO
geopark?

Are the
experience
meeting visitors’
expectations?
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Appendix 6: Questionnaire questions
Nr.

Concept

Question

Answer option

Measurement level

2
3

4
5

6

Where are you from?

Demographic Information

1

8
9
10

11
12

In case of an accommodation
where are you staying?

How many (approximately)
kilometres did you have to travel
to reach the Hondsrug?
How did you travel here?

How long are you planning to
stay?

What is the main motivation for
you to visit the Hondsrug?

UNESCO Geoparks

7

Where are you visiting form?

Before your visit, did you know the
Hondsrug is part of UNESCO
Global Geoparks?
Are you visiting the Hondsrug
because it is part of UNESCO?
How many times have you visited
the Hondsrug?

Do you know any other UNESCO
Global Geoparks? If no, please
skip questions 12 and 14
If yes, which ones?

-

Netherlands
Germany
Belgium
France
Other
Home
An accommodation
Hotel
Hostel
AirBnB
Camping site
Bed & Breakfast
At friends/family
Other

Nominal

-

By car
By train
Bicycle
Other
Just for today
2 days
3 – 4 days
5 – 6 days
A week or more
Educational
Entertainment
Cultural
Historical
Natural
Recreational
Visited family/friends who
live close by
Other, such as:
No
Not sure
Yes
No
Partly
Yes
Once
Twice
Three times
4 or more
I live in the area
No
Not sure
Yes

Nominal

-

Nominal
Nominal

Ordinal

Ordinal

Nominal

Nominal
Nominal
Ordinal

Nominal
Open
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13

How often do you visit geoparks?
(in a year)

-

14

Are you familiar with Terra Vita
UNESCO Geopark?

15

What is the main source of
information about the Hondsrug
for you?

-

16

If you choose social media in the
previous, which platforms were
you using? (Multiple answers
possible). If not, you can skip the
question.

18
19
20
21
22
23

24

Visitor Management

17

25

Do you think there were places in
the Hondsrug that is too busy?
If yes, where?
Have you missed anything from
the basic services?
If yes, please specify services you
felt were missing…
To what extend do you agree
with the following: I expected a
better experience of the visit to
the Hondsrug.
Would you recommend de
Hondsrug as an important site to
visit?

Could you specify what you
enjoyed the most in the
Hondsrug?
With how many stars would you
rate your experience in the
Hondsrug? (1 being the worst, 5
the best)

26

27

Would you expect to get more
information about other Geoparks
at Geopark the Hondsrug?
Is it easy to find your way at the
moment you visit the Hondsrug?

Personal
Information

What is your gender?

-

Once
Twice
Three times
4 or more
I live in the area of a
geopark
No
Not sure
Yes
Tourist information point
Social media
Family/friends
recommendation
Other, such as:
De Honsrug Global
Geopark Website
Facebook
Instagram
Twitter
TripAdvisor
Other, such as:
No
Not sure
Yes
No
Not sure
Yes
Yes
No

- No
- Not sure
- Yes
Strongly disagree
disagree
neutral
agree
Strongly agree
I would recommend it to
anyone
- I would recommend it to
people that are interested
in Geoparks
- I would not recommend it.
-

-

1
2
3
4
5
Female
Male

Ordinal

Nominal
Nominal

Nominal

Nominal
Nominal
Nominal
Nominal
Nominal
Scale
Scale

Nominal

Open
Scale

Nominal
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How old are you?

- Gender neutral

Ordinal
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Questionnaire layout
Visitors’ experience in the UNESCO Global Geopark de Hondsrug.
We, as a student research group of NHLStenden, are conducting a research with the
purpose to assess visitors’ experience in the Global UNESCO Geopark de Hondsrug.
Therefore, this survey will gather information about visitor awareness, experience and
expectations.
The survey will take around 5 minutes and the data will be handled and processed
confidential.
Thank you for participating.
Place:
Time:
Number:

Please, tick a box with a correct answer.
Demographic information
1. Where are you from?
Netherlands
Germany
Belgium
France
Other
2. Where are you visiting from? (Please skip questions 3 and 6 if you choose ‘home’).
Home
An accommodation
3. In case of an accommodation where are you staying?
Hotel
Hostel
AirBnB
Camping site
Bed & Breakfast
At friends/family
Other
4. How many (approximately) kilometres did you have to travel to reach the Hondsrug?
5. How did you travel here?
By car
By train
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Bicycle
Other
6. How long are you planning to stay?
Just for today
2 days
3 – 4 days
5 – 6 days
A week or more
Geoparks
7. What is the main motivation for you to visit the Hondsrug?
Educational
Entertainment
Cultural
Historical
Natural
Recreational
Visited family/friends who live close by
Other, such as:
8. Before your visit, did you know the Hondsrug is part of UNESCO Global Geoparks?
No
Not sure
Yes
9. Are you visiting the Hondsrug because it is part of UNESCO?
No
Partly
Yes
10. How many times have you visited the Hondsrug?
Once
Twice
Three times
4 or more
I live in the area
11. Do you know any other UNESCO Global Geoparks? If no, please skip questions 12 and 14
No
Not sure
Yes
12. If yes, which ones?
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13. How often do you visit geoparks? (in a year)
Once
Twice
Three times
4 or more
I live in the area of a geopark
14. Are you familiar with Terra Vita UNESCO Geopark?
No
Not sure
Yes
Visitor Management
15. What is the main source of information about the Hondsrug for you?
Tourist information point
Social media
Family/friends recommendation
Other, such as:
16. If you choose social media in the previous, which platforms were you using? (Multiple answers
possible). If not, you can skip the question.
De Hondsrug Global Geopark Website
Facebook
Instagram
Twitter
TripAdvisor
Other, such as:
17. Would you expect to get more information about other Geoparks at Geopark the Hondsrug?
No
Not sure
Yes
18. Is it easy to find your way at the moment you visit the Hondsrug?
No
Not sure
Yes
19. Do you think there were places in the Hondsrug that is too busy?
Yes
No
20. If yes, where?
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21. Have you missed anything from the basic services?
No
Not sure
Yes
22. If yes, please specify services you felt were missing…

23. To what extend do you agree with the following: I expected a better experience of the visit to the
Hondsrug.
Strongly disagree
Disagree
Neutral
Agree
Strongly agree
24. Would you recommend de Hondsrug as an important site to visit?
I would recommend it to anyone
I would recommend it to people that are interested in Geoparks
I would not recommend it
25. Could you specify what you enjoyed the most in the Hondsrug?
26. With how many stars would you rate your experience in the Hondsrug? (1 being the worst, 5 the best)
1
2
3
4
5
Personal information
27. What is your gender?
Female
Male
Gender neutral
28. How old are you?
Thank you for your time!
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Dutch questionnaire
Beleving onderzoek onder bezoekers van UNESCO Global Geopark de
Hondsrug.
Wij, als studenten onderzoeksteam van NHLStenden, nemen een onderzoek af onder
bezoekers van het UNESCO Global Geopark de Hondsrug om de beleving van
bezoekers te evalueren. In dit onderzoek wordt informatie over beleving,
verwachtingen en bewustzijn verzameld.
De vragenlijst duurt ongeveer 5 minuten en alle data zal vertrouwelijk worden
behandeld.
Bedankt voor het meedoen.
Plaats:
Tijd:
Nummer:

Kruis een vakje aan met het correcte antwoord.
Demografische informatie
1. Waar komt u vandaan?
Nederland
Duitsland
België
Frankrijk
Anders
2. Vanuit waar bezoekt u? (Sla vraag 3 en 6 over als u ‘thuis’ aan vinkt).
Thuis
Een accommodatie
3.

In het geval van een accommodatie, wat voor een accommodatie?
Hotel
Hostel
AirBnB
Camping
Bed & Breakfast
Bij vrienden/familie
Anders

4. Hoeveel kilometers heft u (ongeveer) gereisd om de Hondsrug te bereiken?
5. Hoe bent u naar de Hondsrug gereisd?
Met de auto
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Met de trein
Met de fiets
Anders
6. Hoelang bent u van plan te verblijven?
Alleen vandaag
2 dagen
3 – 4 dagen
5 – 6 dagen
Meer dan een week
Geoparks
7. Wat is de belangrijkste reden om de Hondsrug te bezoeken?
Educatief
Entertainment
Cultureel
Historisch
Natuur
Recreatief
Bezoeken van vrienden/familie
Anders, namelijk:
8. Was u, voor uw bezoek, bewust van het feit dat de Hondsrug onderdeel is van UNESCO Global
Geoparks?
Nee
Niet zeker
Ja
9. Bezoekt u de Hondsrug omdat het onderdeel is van UNESCO?
Nee
Deels
Ja
10. Hoe vaak heeft u de Hondsrug bezocht?
Eenmaal
Tweemaal
Driemaal
Viermaal of meer
Ik woon in de omgeving
11. Kent u andere UNESCO Global Geoparken? (Zo nee, sla vraag 12 en 14 over).
Nee
Niet zeker
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Ja
12. Zo ja, welke?
13. Hoe vaak bezoekt u Geoparken? (Per jaar)
Eenmaal
Tweemaal
Driemaal
Viermaal of meer
Ik woon in de omgeving van
14. Bent u bekend met het Terra Vita UNESCO Geopark?
Nee
Niet zeker
Ja
Visitor Management
15. Wat is de belangrijkste bron van informatie van de Hondsrug?
VVV punt
Social media
Aanbevelingen van vrienden/familie
Anders, namelijk:
16. Als u social-media in de vorige vraag heft aangevinkt, kunt u specificeren welke social-media?
(Meerdere antwoorden mogelijk)
De Hondsrug Global Geopark Website
Facebook
Instagram
Twitter
TripAdvisor
Anders, namelijk:
17. Zou u verwachten meer informatie over andere Geoparken te krijgen in de Hondsrug?
Nee
Niet zeker
Ja
18. Is het makkelijk om uw weg te vinden in Geopark de Hondsrug?
Nee
Niet zeker
Ja
19. Vindt u dat er plekken te druk zijn in de Hondsrug?
Ja
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Nee
20. Zo ja, waar?
21. Mist u iets in de basis services?
Nee
Niet zeker
Ja
22. Zo ja, kunt u specificeren welke services er missen?

23. Bent u het eens met de volgende stelling: ‘Ik had een betere ervaring verwacht van mij bezoek aan
de Hondsrug’
Sterk mee oneens
Oneens
Neutraal
Mee eens
Sterk mee eens
24. Zou u de Hondsrug aanbevelen als bezoekplek?
Ik zou het iedereen aanbevelen
Ik zou het aanbevelen aan mensen die geïnteresseerd zijn in Geoparken
Ik zou het niemand aanbevelen
25. Kunt u specificeren waar u het meest van genoten heeft?
26. Met hoeveel sterren zou u uw bezoek beoordelen? (1 heel slecht tot 5 heel goed).
1
2
3
4
5
Persoonlijke informatie
27. Wat is uw gender?
Vrouw
Man
Gender neutraal
28. Wat is uw leeftijd?
Heel erg bedankt voor uw tijd?
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German questionnaire
Das Erlebnis der Besucher im UNESCO Global Geopark de Hondsrug.
Als eine Forschungsgruppe von Studenten durchführen wir Forschung mit dem Ziel,
das Erlebnis der Besucher im UNESCO Global Geopark de Hondsrug zu beurteilen.
Deshalb wird diese Umfrage Informationen über die Wahrnehmung, Erfahrungen und
Erwartungen der Besucher sammeln.
Die Umfrage wird ungefähr 5 Minuten dauern und jegliche Angaben werden
vertraulich behandelt.
Vielen Dank für Ihre Teilnahme!
Ort:
Zeit:
Nummer:

Bitte kreuzen sie eines der Felder mit den zutreffenden Angaben an.
Demographische Information
1. Woher kommen Sie?
Niederlande
Deutschland
Belgien
Frankreich
Sonstige
2. Von welchem Standpunkt besuchen sie die Gegend? (Bitte überspringen Sie Fragen 3 und 6 falls sie
‘Zuhause‘ ankreuzen).
Zuhause
Eine Unterkunft
3. Im Falle einer Unterkunft, was für eine Art?
Hotel
Hostel
AirBnB
Campingplatz
Bed & Breakfast
Bei Freunden/Familie
Sonstige
4. Wie viele Kilometer sind Sie ungefähr gereist um zu de Hondsrug zu kommen??
5. Wie sind sie hierhergereist?
Mit dem Auto
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Mit dem Zug
Mit dem Fahrrad
Sonstige
6. Wie lange haben Sie vor zu bleiben?
Nur für heute
2 Tage
3 – 4 Tage
5 – 6 Tage
Eine Woche oder mehr
Geoparks
7. Was ist der Hauptgrund für Ihren heutigen Besuch?
Bildung
Unterhaltung
Kultur
Geschichte
Natur
Freizeit
Der Besuch von Freunden oder Familien die in der Nähe wohnen
Sonstige, nämlich:
8. Wussten Sie vor Ihrem Besuch, dass de Hondsrug Teil eines UNESCO Global Geoparks ist?
Nein
Unsicher
Ja
9. Besuchen Sie de Hondsrug weil es Teil von UNESCO ist?
Nein
teilweise
Ja
10. Wie oft haben sie die Gegend de Hondsrug schon besucht?
Einmal
Zweimal
Dreimal
Viermal oder öfter
Ich lebe in der Gegend
11. Kennen Sie irgendwelche anderen UNESCO Global Geoparks? Falls nein, überspringen Sie bitte
Fragen 12 und 14.
Nein
Unsicher
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Ja
12. Falls ja, welche?
13. Wie oft besuchen Sie Geoparks? (im Jahr)
Einmal
Zweimal
Dreimal
Viermal oder öfter
Ich lebe in der Gegend eines Geoparks
14. Ist Ihnen der Terra Vita UNESCO Geopark bekannt?
Nein
Unsicher
Ja
Besuchermanagement
15. Was ist Ihre Hauptquelle an Informationen über de Hondsrug?
Touristeninformationsstelle
Soziale Netzwerke
Familie/Freunde
Sonstige, nämlich:
16. Falls Sie Soziale Netzwerke in der vorherigen Frage ausgewählt haben, welche Plattformen haben
Sie verwendet? (Mehrere Antworten sind möglich) Falls nicht, überspringen Sie bitte diese Frage.
De Hondsrug Global Geopark Website
Facebook
Instagram
Twitter
TripAdvisor
Sonstige, nämlich:
17. Erwarten Sie weitere Informationen über Geoparks im Geopark de Hondsrug?
Nein
Unsicher
Ja
18. Ist es einfach den Weg durch de Hondsrug zu finden?
Nein
Unsicher
Ja
19. Gab es Orte in de Hondsrug die Ihrer Meinung nach überfüllt waren?
Ja
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Nein
20. Falls Ja, wo?
21. Haben Ihnen irgendwelche grundsätzlichen Dienstleistungen gefehlt?
Nein
Unsicher
Ja
22. Falls ja, welche?

23. Inwiefern stimmen Sie dem folgenden zu: Ich habe bei meinem Besuch zu de Hondsrug ein besseres
Erlebnis erwartet.
Ich stimme ganz und gar nicht zu
Ich stimme nicht zu
Neutral
Ich stimme zu
Ich stimme voll und ganz zu
24. Würden Sie de Hondsrug als einen wichtigen Besuchsort weiterempfehlen?
Ich würde es jedem empfehlen
Ich würde es Leuten mit Interesse an Geoparks empfehlen
Ich würde es nicht empfehlen
25. Könnten Sie angeben, was Ihnen am besten an Ihrem Besuch gefallen hat?
26. Wie viele Sterne würden Sie einer Bewertung des Besuches geben? (1 ist die schlechteste und 5 die
beste)
1
2
3
4
5
Persönliche Informationen
27. Was ist Ihr Geschlecht?
Weiblich
Männlich
Neutral
28. Wie alt sind Sie?
Vielen Dank für Ihre Zeit!
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Appendix 5. Codebook SPSS

Table 1: Main motivation for visiting

Table 2: Cross table gender & main motivation
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Table 3: Cross table age & main motivation for visiting

Table 4: Awareness before visit about the Hondsrug being apart of UNESCO Global
Geoparks

Table 5: Visiting because it is UNESCO Global Geopark
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Table 6: Times visited

Table 7: Knowledge other Geoparks

Table 8: Familiar with Terra Vita
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Table 9: frequency table – main source of information

Table 10: Variable view SPSS
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Table 11: Data view SPSS

Table 12: Data view SPSS (Print preview)

Table 9: frequency table – main source of information
Table 2: Variable view SPSS
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Table 3: Data view SPSS

Table 4: Data view SPSS (Print preview)
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Table 2: Cross-table – main source of information for different genders

55

Table 3: Chi-Square test for table 2

Table 4: frequency table – social media platforms
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Table 5: frequency table – expectations for more information

Table 6: Cross-table - expectations for more information per gender
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Table 7: Frequency table – finding the way

Table 8: Frequency table – pressure in the area

Table 9: Frequency table – basic services
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Table 2: Cross-table – main source of information for different genders
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Table 3: Chi-Square test for table 2

Table 4: frequency table – social media platforms
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Table 5: frequency table – expectations for more information

Table 6: Cross-table - expectations for more information per gender
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Table 7: Frequency table – finding the way

Table 8: Frequency table – pressure in the area

Table 9: Frequency table – basic services
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With how many stars would you rate your experience in the
Hondsrug? (1 being the worst, 5 the best)
Valid
Frequency Percent Percent

Cumulative
Percent

Valid 3.00

1

5.0

5.0

5.0

4.00

6

30.0

30.0

35.0

5

13

65.0

65.0

100.0

Total

20

100.0

100.0

Table 10: Frequency table - Star rating

Do you think there were places in the Hondsrug that is
too busy?
Frequenc
Valid
Cumulative
y
Percent
Percent
Percent
Valid No
19
95.0
95.0
95.0
2.00
1
5.0
5.0
100.0
Total
20
100.0
100.0
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